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	Course Syllabus – Fall 2006


Course Web Page: http://bb.indycc.edu             
       

Instructor Information: Stoney E. Gaddy ( 620-331-4100 x5427 ( FAX: 620-331-5344

E-mail: sgaddy@indycc.edu ( Instructor Page: http://faculty.indycc.edu/sgaddy 

Course Number:
CIT 2053
Credit Hours:

Three (3)

Division:

Business and Technology
Prerequisites:
There is no prerequisite for the course; however, the following courses are recommended to have been taken prior to or during the same semester as this course:
· Computer Concepts and Applications

· Art Appreciation

· Design

Course Description: 
Explores visual problem solving as it relates to the area of publication design. Students will apply their knowledge of the basic principles of design to magazine covers, brochures, newspapers, Websites, proposals, corporate presentations, and annual reports. The latest in graphic design, illustration, and desktop publishing software will be utilized. Additional focus will be placed on file management, scanning processes, and digital photography.
COURSE AS VIEWED IN THE TOTAL CURRICULUM

This course provides an excellent introduction into the artistic realm of computer graphic software applications for students desiring to apply their talent onto various mediums. This course will meet a core course requirement for the following degree programs:

· Computer and Information Technology – Web Design and Development Concentration – AAS

· Art – AA

· Journalism – AA

This course also meets an elective graduation requirement for the Associate of Arts, Science, and General Studies degrees.

The course also transfers to the Kansas Regents Universities as core general education requirements, school-specific requirements, and as an elective. Depending on your major field of study, you should check with your transfer institutions catalog.

Institution



Transfers As:



Contact Person
Kansas University


Elective




Rita Riley
Kansas State University

Elective




Tom Bookwalter
Wichita State University

under review




Kirsten Johnson
Pittsburg State University

Graphic Software I



Bonnie George

Washburn University


Junior-level





Fort Hays State University

Elective




Karrie Simpson-Voth
Emporia State University

AR240 Graphic Design Processes

Matthew Derezinski

TEXTBOOK AND OTHER REQUIRED MATERIALS
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Course Textbooks:   
Using Adobe InDesign CS, Photoshop CS, and Illustrator CS—Design Professional
Chris Botello, Elizabeth Eisner Reding 
ISBN: 0-619-27335-6 © 2005
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The Digital Designer: 101 Graphic Design Projects for Print, the Web, Multimedia & Motion Graphics



 Stephen Pite.  Delmar Learning.  2004  






               ISBN – 0-7668-7347-1

Materials Needed:
One CD-RW disc w/ case or USB FlashDrive (with at least 256 MB storage)



One (1) 1-2” 3-ring binder

SPECIAL NEEDS/ACCOMMODATIONS:


Special Needs and Accommodations: Please address with the instructor any special problems or needs at the beginning of the semester. Those seeking accommodations based on needs should contact the Academic Center for Excellence for assistance in the Academic Building AC110.

RECOMMENDED REFERENCES:


Web Resources

General Design Resources

· Design & Publishing (http://www.graphic-design.com/)
· About.com: Graphic Design (http://graphicdesign.about.com/)
· HowDesign.com (http://www.howdesign.com/) 

· American Institute of Graphic Arts (AIGA) (http://www.aiga.org/)
· Communication Arts Magazine (http://www.commarts.com/)

· ID - International Design Magazine (

· Idea Book.com (http://www.ideabook.com)

Stock Photos

· Photos.com (http://www.photos.com) 

· Comstock Images (http://www.comstock.com) 

· Wire Image Stock (http://www.wireimagesstock.com) 

Graphic Designers and Studios

· designpoint (http://www.designpoint.com.au)
· Blue Sky Heart Graphics (http://www.blueskyheart.com)

· JegDesign (http://www.jegdesign.com/)

· Will Harris Studio (http://www.will-harris.com)

· Nebulus Designs (http://www.nebulus.org)

· Level 10 Design (http://www.leveltendesign.com)

· Robins Design (http://www.robinsdesign.com)
· Phrisbie Design (http://www.phrizbie-design.com)

· Smart Webby (http://www.smartwebby.com)

· Positronic Design (http://www.positronicdesign.com)

Textbook Resources

The following textbook resources can be checked out from Mr. Gaddy. Other text, book, and magazine resources are available for student checkout.
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	Exploring Photoshop® CS
Annesa Hartman
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	Exploring Illustrator® CS
Annesa Hartman
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	Exploring The Elements of Design
Poppy Evans; Mark A. Thomas
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	Basics of Design, Layout and Typography for Beginners
Lisa Graham
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	Graphic Design Solutions, 2E
Robin Landa
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	Designing Interactive Web Sites
James L. Mohler; Jon M. Duff
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	Graphic Communications, Design through Production
Martin Greenwald; John Luttropp
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	Adobe Photoshop 7.0: Design Series

Elizabeth Eisner Reding 
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	Adobe Photoshop 7.0: Design Series

Chris Botello 
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	Quark XPress 6: Design Series

Elizabeth Eisner Reding 
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	Understanding Digital Photography
Joe Ippolito
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	The Graphic Designer's Digital Toolkit
Allan Wood

	


	The Complete Guide to Digital Imaging

Joel Lacey


	
	


COURSE OUTLINE
Units I-IV material will be provided by the instructor.

I.
The Design Process

A.
Define the Problem

B.
Develop Budgets and Schedules


C.
Gather Information


D.
Start the Design


E.
The First Presentation (Prototype)


F.
The Final Presentation
II.
Graphic Design Elements


A.
Unity and Variety


B.
Hierarchy


C.
Proportion


D.
Scale


E.
Balance


F.
Rhythm and Repetition


G.
Proximity


H.
Shape and Space

I.
Line

J.
Size

K.
Color

L.
Texture

M.
Typography

III.
Typography


A.
Type Design and Families


B.
Type Anatomy


C.
Type Nomenclature and Design

IV.
The Digital Medium

A.
Input


1.
Scanners


2.
Digital Cameras


3.
Graphic Tablets


B.
Processing



1.
CPUs



2.
Memory


C.
Output



1.
Monitors



2.
Printers


E.
Storage



1.
Floppy Drives



2.
Hard Drives



3.
CD-ROM, R, RW



4.
DVD-ROM, R, RW, RAM



5. 
Zip and Jazz Drives

E.
Graphic File Formats



1.
PSD



2.
EPS



3.
TIF



4.
JPG



5.
GIF



6.
PNG

Unit V materials for Photoshop, Illustrator, and InDesign can be found in the Design Professional textbook.

V.
Computer Graphic Software


A.
Adobe Photoshop
1.
Start Adobe Photoshop CS

2.
Learn how to open and save an image

3.
Examine the Photoshop window

4.
Use the Layer and History palettes

5.
Learn about Photoshop by using Help

6.
View and print an image

7.
Close a file and exit Photoshop

8.
Examine and convert layers

9.
Add and delete layers

10.
Add a selection from one image to another

11.
Organize layers with layer sets and colors

12.
Make a selection using shapes

13.
Modify a marquee

14.
Select using color and modify a selection

15.
Add a vignette effect to a selection

16.
Work with color to transform an image

17.
Use the Color Picker and the Swatches palette

18.
Place a border around an image

19.
Blend colors using the Gradient Tool

20.
Add color to a grayscale image

21.
Use filters, opacity, and blending modes

22.
Match colors

23.
Learn about type and how it is created

24.
Change spacing and adjust baseline shift

25.
Use the Drop Shadow style

26.
Apply anti-aliasing to type

27.
Modify type with the Bevel and Emboss style

28.
Apply special effects to type using filters

29.
Create text on a path


B.
Adobe Illustrator
1.
Create a new document

2.
Explore the Illustrator window

3.
Create basic shapes

4.
Apply fill and stroke colors to objects

5.
Select, move and align objects

6.
Transform objects

7.
Make Direct Selections

8.
Create and format text.

9.
Flow text into an object.

10.
Position text on a path.

11.
Create colors and gradients.

12.
Apply colors and gradients to text.

13.
Adjust a gradient and create a drop shadow

14. Draw straight lines

15. Draw curved lines

16. Draw elements of an illustration

17. Copy attributes between objects

18. Assemble an illustration

19. Stroke objects for artistic effect
20. Transform objects

21. Offset and outline paths

22. Create compound paths

23. Work with the Pathfinder Palette

24. Create clipping masks

25. Create and modify layers

26. Manipulate layered artwork

27. Work with layered artwork

28. Create a clipping set


C.
Adobe InDesign
1. Explore the InDesign workspace
2. Change document views
3. Navigate through a document
4. Use InDesign Help
5. Format text

6. Format paragraphs

7. Create and apply styles

8. Edit text

9. Create a new document

10. Create master pages

11. Apply master pages to document pages

12. Place text and thread text

13. Modify master pages and document pages

14. Create new sections and wrap text

15. Align and distribute objects on a page

16. Stack and layer objects

17. Work with graphics frames

18. Work with text frames

19. Work with process colors

20. Apply color

21. Work with spot colors

22. Work with gradients

Units VI-XII materials can be found in The Digital Designer textbook.

VI.
Corporate Identity and Communications


A.
Branding and Identity

B.
Logo Design

C.
Business Letterhead and Card Design


D.
Promotional Flyer Design


E
Annual Report Design

VII.
Entertainment Design for Film, Theatre, and Music


A.
Film Poster Design


B.
Theatrical Handbill and Poster Design


C.
Theater Program Design 


D.
CD Label Design 


E.
Concert Poster Design 


F.
Gallery Announcement Design


G.
Ticket Design 


H.
Billboard Design

VIII.
Advertising and Promotional Design


A.
Advertising Concepts


B.
Advertising Campaigns


C.
Lifestyle Ads


D.
Technical Product Ads


E.
Pharmaceutical Ads


F.
Magazine Ads


G.
Newspaper Ads

IX.
Editorial Design: Books and Magazines


A.
Book Cover Design


B.
Book Interior Design


C.
Catalog Design


D.
Magazine Masthead Design


E.
Magazine Spread Design


F.
Magazine Redesign

X.
Web Design


A.
Website Layout Design


B.
Navigation Design

C.
Banner Ad Design

XI.
Informational Design: Directional, Instructional, and Quantitative

A.
Menu Design

B.
Product Label Design

C.
Charts and Graphs Design

D.
Calendar Design


E.
Signage System Design

XII.
Three-Dimensional Design: Point-of-Purchase, Display, and Package Design


A.
Food and Beverage Label Design


B.
Hangtags and Display Signage Design

C.
Shopping Bag Design

D.
Gift Package Design

E.
Video Box Design


F.
Software Package Design

INSTRUCTOR EXPECTATIONS OF STUDENTS IN CLASS

· Attendance of all scheduled classes (on time) is expected.

· Students will be responsible for reading any textbook or handout information, as well as, complete each computer lab assignment by the deadline determined by the instructor.

· Missed assignments and class notes are to be obtained from another student for any class session missed.

· Students are expected to access appropriate computer and software on an individual basis if class does not permit ample lab time.

· Students may add or drop a class or all classes by completing the proper form (Drop-Add or Withdrawal) which can be obtained from their advisor.  The instructor, the advisor, and the Registrar must sign the form.  The completed form is then filed in the Registrar’s Office.  
· Students who have not been officially withdrawn before the time stated in the schedule will receive a grade of “F”.

Students may withdraw from a class or classes any time prior to the date specified in the class schedule. Requests for withdrawal from a course, by the student prior to the withdrawal date, are to be initiated with the instructor and filed with the Registrar.  The grade will be recorded as a “W” with no grade points or credit hours earned by the student.  In the case of excessive absences and/or just cause, the instructor may withdraw a student by initiating a withdrawal request.  The date of the withdrawal shall be the date that the student or the instructor requests the withdrawal.  The withdrawal becomes official when it is processed by the Registrar’s Office. It is the responsibility of the students to withdraw themselves from class by the withdraw date stated in the course schedule.  If this is not done, the student will receive the grade earned for that class.
· Incompletes may be requested if 75% of the student’s assignments have been completed or will be completed by the last day of regular class.  An Incomplete contract can be issued on or before the withdraw date stated in the course schedule.  If a student doesn’t complete 75% of their assignments by the last day of regular class, the Incomplete Contract is null and void.  The student’s grade for their work turned in to date, plus the grade for their final examination will be turned in for their final grade.
Incompletes are a privilege, not a right.  An Incomplete is not a way to get private instruction.  Your instructor has new students, classes, and responsibilities each semester. When a student signs up and pays for a class, the class actually over at the end of the semester.  It is up to you, and you alone, to get your work completed by the Incomplete deadline established in your Incomplete Contract.
· This class requires work outside of class.  For every one (1) credit hour, expect on the average of 2 hours of outside work per week.  Students are encouraged to work ahead if possible.

ACADEMIC HONESTY

Students enrolled in higher education courses are expected to uphold a standard of honesty and integrity in their academic endeavors.  Students are enrolled in higher education courses to further their knowledge in the courses that they take in order to make better decisions based upon experience and what they learn.  Students found exhibiting unethical and inappropriate academic practices will be disciplined as the instructor deems appropriate and just. This may include an F on an assignment or even an XF for the course!
METHODS OF EVALUATION

Grades will be determined as follows:

· Any assignment that is not completed by the deadline will be deducted 10% for each class session outstanding.
Grading Scale:


90-100
A


80-89

B


70-79

C


60-69

D


Below 60
F

Assignments:

Due to time constraints and course focus, some chapter activities will be omitted from the Graphic Designer’s Digital Toolkit textbook.
Assignment


    
                 Points Possible

        Points Earned
Design Process Questions (DD intro)
20


__________
Graphic Design Elements Questions (DT ch2)
20


__________
Typography Questions (GC 3, Elem. of Des. 4)
10


__________
Digital Medium Questions 
30


__________
Unit 1 Exam
100


__________
APCS – Chapter A Activities
50


__________
APCS – Chapter B Activities
50


__________
APCS – Chapter C Activities
50


__________
APCS – Chapter D Activities
50


__________
APCS – Chapter E Activities
50


__________
Photoshop Chapters A-E Exam
100


__________
AILCS – Chapter A Activities
50


__________
AILCS – Chapter B Activities
50


__________
AILCS – Chapter C Activities
50


__________
AILCS – Chapter D Activities
50


__________
AILCS – Chapter E Activities
50


__________
Illustrator Chapters A-E Exam
100


__________
AIDCS – Chapter A Activities
50


__________
AIDCS – Chapter B Activities
50


__________
AIDCS – Chapter C Activities
50


__________
AIDCS – Chapter D Activities
50


__________
AIDCS – Chapter E Activities
50


__________
InDesign Chapters A-E Exam
100


__________
Major Design Projects
Logo
100


__________
Film Poster
100


__________
Magazine Ad
100


__________
Book Cover Design
100


__________
Magazine Cover Design
100


__________
Two Projects Your Choice
____________________
100


__________
____________________
100


__________
ATTENDANCE REQUIREMENTS

Attendance will be taken every class session. This course is primarily based upon hands-on practice of the latest graphic design and layout software applications. As stated in the Independence Community College Catalog, students will be expected to attend class unless they are participating in scheduled school activities or have been excused by the instructor.  
Date Last Updated:  Tuesday, August 29, 2006
Stoney E. Gaddy, Instructor
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